
across six countries of European Union (Poland,
Germany, Hungary, Romania, Greece and Cyprus). 

DigitalRoutes@Culture is a KA2 Strategic Partnership project, funded by
the Erasmus+ Programme of the European Union, which aims to promote
social entrepreneurship education, cultural awareness and digital
competences in an attempt to address issues of rural development and
urbanisation.

in rural and sub-urban areas are being created
utilising Augemneted Reality features.
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are being developed for young people to later
help them get involved in local cultural centres.



In order to better understand cultural sectors, rural development and the
situation of youth in the partner countries, the partners conducted a desk
research. The findings served as the basis for the creation of the
Comparative Index which summarises the key findings, namely good
practices in cultural sectors, employment opportunities, youth
unemployment, national policies and initiatives on youth, cultural sectors of
the countries, rural development statistics, national policies and initiatives
on rural development as well as national cultural policy and initiatives.
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http://digitalroutes.4learning.eu/kick-off-meeting-virtual/
http://digitalroutes.4learning.eu/virtual-meeting-on-january-18-2021/
http://digitalroutes.4learning.eu/virtual-meeting-on-march-3-2021/
http://digitalroutes.4learning.eu/virtual-meeting-on-may-14-2021/
http://digitalroutes.4learning.eu/virtual-meeting-on-june-18-2021/
http://digitalroutes.4learning.eu/results/


@digitalroutespeople reached since the beginning of the
project in 30+ various online activities, also via:

digitalroutes.4learning.eu

The European Commission support for the production of this publication does not constitute endorsement of the contents
which reflects the views only of the authors, and the Commission cannot be held responsible for any use which may be
made of the information contained therein.

The Handbook is addressed to the young cultural
entrepreneurs in the partner countries and beyond.
It contains a variety of tools, or in other words a
methodology, that could assist the young people in
setting up and subsequently running a cultural centre. 

https://www.facebook.com/digitalroutes
http://digitalroutes.4learning.eu/
http://digitalroutes.4learning.eu/results/

